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CONFIDENTIAL BUSINESS PROFILE 

 

Ten Existing Central Indiana Franchise Pizza Shops  
Client #: B-N1743 

 
Summary: 
We are offering ten existing central Indiana franchise pizza shops, with total sales near $5.8 million and earnings in 
excess of $400,000. Voted #2 by consumers in a recently published article ranking the 125 most popular restaurant 
chains (only one ranked higher), this national franchise brand consistently wins awards for Best Pizza Chain in 
America!  
 
Franchisees love the simplicity of the operation: no cooking, no delivery drivers, and no dining rooms. The limited 
hours (open 11AM-9PM daily) allow owners, managers, and employees to enjoy a more normal family life as 
opposed to most food and beverage establishments. 
 
Customers love the fact that the dough is made fresh daily, fresh vegetables are diced daily, and even the whole 
mozzarella and cheddar cheeses are shred in-store each morning. All the guest has to do is pick up the pizza, and 
one or two of the several great sides, take it home, and pop it in the oven on the bakeable tray. It doesn’t get any 
fresher than that! 
 
While the right buyer will enjoy the benefits of the established brand awareness, there is still room to grow 
additional locations in Central Indiana. Two exciting growth initiatives that are also available are delivery and off-
site school lunch programs. Delivery couldn’t be easier-just utilize Grubhub’s expertise and drivers. The school 
lunch opportunities are endless and provide a stable, predictable income. The Seller also believes a renewed 
emphasis on local store marketing and community involvement would add to the growth of the individual stores.  
 
Location: Central Indiana 
 
Reason for the Sale: Seller’s son recently moved to the west coast and owner wishes to move near him. 
 
Asking Price: $1,600,000     
Seller will consider selling stores separately or in small groups.  
Note: Cost to build one store is approximately $300,000. 

 
Store Information: Information for the individual stores is available upon request. 
 
Employee Information: Each store is currently fully staffed with a full-time manager and 10-12 part-time 
employees. 
 
Franchise Support: There is strong support from the parent company. The Franchisor has a dedicated Franchise 
Consultant who lives in Indianapolis and provides operational support and feedback to owners. Additionally, there 
is a Director of Marketing that helps provide leadership and direction for the advertising co-op as well as ideas for 
local store marketing opportunities. In 2018, the Franchisor has made a financial investment to Indianapolis to 
provide $78,000 in Facebook advertising. The Franchisor has also provided $383,000 to augment the local co-op to 
assist in purchasing more TV and radio ads for the market.  
 
Marketing Support: Local owners have formed an advertising cooperative that currently affords 9 months of TV 
and 3 months of radio support for the market. This is key in keeping the brand top of mind with consumers. 
 
Franchise Fees: The Franchisor requires franchisees to have a minimum net worth of $300,000 with $75,000 in 
liquid assets. Franchisees pay a 5% royalty and 2% to the National Ad Fund.  
 




