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Award-winning parenting brand, vertical, 
platform, library, community, experience that 

has spanned a decade.

“America’s best parenting magazine”
Lisa Stone, Founder BlogHer

Based in Missoula, MT



  Why moms? 
American women spend over $5 trillion annually (over half of the GDP)
Millennial parents (are) wielding $200 billion in spending power
● Moms control 85% of household spending 
●  3 out of 4 moms say companies don’t understand moms

This is a huge pain point.

Why                      ? 
Mamalode knows what it’s like to be a mom. Mamalode curates the stories 
of thousands of moms to create the most authentic voice of motherhood 
online. The holiday we invented supports and connects moms in real life. 
The organization that delivers Mamalode will be trusted by the mom tribe - 
because they UNDERSTAND moms. Mamalode is an established and 
recognized regional brand.

*References: AdAge and She-conomy

https://www.uschamberfoundation.org/reports/millennial-generation-research-review


“
I thought I was a                             fan, but after spending the weekend 

reading every issue of                            , it’s more than a “fan.”
                             makes me want to write more, create more, 

hug my children more, embrace more opportunities.

Makes me feel connected and understood. Makes me feel compassion. 

                          is art.                             is inspiration.

I am more than a fan.                             , I think I love you.

-Reader: Angela Smith Youngblood 

“
”



Regional leader

● Best of Missoula:  Website (3rd place)
● MT ADDY Award winner 
● Best American Essays
● Mayor Engen proclaimed the day before Mother’s Day as “Mamalode Day”
● Custom work for the State of Montana
● Custom work for Governor Bullock
● Regional advertisers
● Established distribution system for print



Authentic
Premium Content

Design

User
generated

Curated/
edited

How many ways could YOU shuffle the deck of over 4000 stories?
Topics. Platforms. Products. Merchandise. Themes. 

Audio (Alexa, Google Home, Siri). Video. Live events. Panels.

3500+ stories
27 print editions
Podcasts
Email newsletter
Events
eBooks 



1500+ writers have been published 

                    by                           

2480+ contributors subscribe to our contributor-

                    specific email list (40% open rate). 

This community engages in calls for content, social media 
takeovers, events, feedback and more. Rural, urban, universal, 
diverse voices and perspectives.

Our writers are a mix of award-winners (Iris Awards, Voices Of the Year 
winners) NYT Bestsellers, professional bloggers and first time writers. 

Contributors
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I.                   Investment Considerations 

Mamalode is a parenting magazine, website and media library. It is known as “America’s best 

parenting magazine” and has been an award-winning leader in regional media, family policy 

and our community for over a decade. 

 

The opportunities for continued impact and further growth are enormous.  

 

This is a ready-built, media opportunity with a full library of content, design, style guides, 
editorial guidelines, templates, submission systems, contracts and relationships in place. 
 
To date Mamalode has 27 print editions, a quarter of a million copies of the print magazine have 
been held, saved and shared. Each had a stunning cover: a photo and theme. Simple. 
Poignant. Clean. Print is important. And it has been a mechanism worthy of the types of stories 
we tell. Real. Tangible. Beautiful. Lasting. 
 
www.mamalode.com launched summer 2009. Since then over 1,389,600 unique people have 
found their way to our little corner of the internet. Organically. They have read almost 4 million 
stories.  
 
The website holds over 3500 stories from over 1500 writers (with double that for submissions). 
It is a capsule containing so much TRUTH. It is pure, even at a time when digital media models 
weren’t known for integrity. Our writer community is over 3000 people strong.  The company 
also owns an image library of over 3,000 family-focused, beautiful custom images. 
 
Mamalode has a history of events, bringing people together in real life. We have licensed 
Mother’s Day Eve® events in over 100 communities across North America. Regionally we have 
also celebrated Mamalode Em Up (first day of school event), Burning Minivan (Burning Man for 
moms) as well as launch parties for print editions of the magazine. 
 
Mamalode has won numerous awards ranging from “Best American Essays” (writing), Addy 
Awards (marketing), Iris Award (website: Nomination). 
 
Each story, each print edition, rate card, each piece of marketing materials have been 
gorgeously designed, curated and edited. Our image library has thousands of original designs.  
 
Mamalode is able to adapt to platform and it resonates. Mamalode has produced plays, 
podcasts, radio, newspaper and video. 
 
The brand and conversation align with trends and insights opportunities for Millennial parents 
and the future of media engagement. 
 



 

The next owner of Mamalode has the opportunity to expand locally, regionally and nationally. 
The brand has a stellar reputation to stand on and is a solid springboard from which to expand. 
 
 
 
 

II.                 Business Overview 

History of Mamalode 

Mamalode launched in May of 2009 in Missoula, MT. It has been a cornerstone of the Missoula 
landscape ever since-- a leader in both the marketing space as well as the parenting space. 

 

Mamalode is now an award-winning, turn-key parenting brand at the intersection of content, 
community and commerce for the most powerful consumer demographic in the world - 
mothers. We own the trademark for the holiday, “Mother’s Day Eve.”  We curate and feature 
premium, user-generated stories on multiple platforms. Our collection of over 4000 digital 
stories from over 1500 international contributors is unrivaled in it breadth and depth.  

“Mamalode is America’s BEST parenting magazine” - Lisa Stone, Founder of BlogHer 

The Problem 

Moms control  85% of household purchases and have a spending power of $2.4 trillion, but 
three out of four moms still say companies have no idea what it’s like being a mom (Forbes, 
May 1, 2017).  
 

When Mamalode presented at AdWeek in New York City, the need for authentic content and 
the difficulty in finding it was resoundingly clear. This is our sweet spot. Mamalode was also 
featured on Forbes.com as a niche competing with industry giants. 

 

“A study released by Time Inc. indicates that two in three customers trust custom content more 
than traditional means of advertising. With the battle for attention increasingly complicated by 
a rising demand for trust and transparency, positioning your media brand as an authoritative 

voice that’s committed to serving readers above all else, has arguably, never been more 
important.”  Folio Magazine, June 27, 2017 

 

The Solution 

Mamalode is a lifeline for mothers and a premier parenting vertical for the brands and agencies 
trying to serve them. In our initial market, Mamalode quickly became the expert on all things 
family, as well as the gold star in brand alignment. We have a fully formed library of authentic 
stories and insight, with a continuously-fed submission platform for generating new content 
and contributors. From pregnancy to aging parents, Mamalode is there. Mamalode is a lifelong 
companion and resource for moms, and an invaluable tool for brands and media companies 
wanting their customers to become brand storytellers.  

“Mamalode is content marketing at it’s purest” - Hyland’s Homeopathic 

http://momcomplex.com/
http://momcomplex.com/
https://www.forbes.com/sites/christinecarter/2017/05/01/marketing-to-millennial-moms-where-there-is-pain-there-is-profit/#3031b4e75201
https://www.forbes.com/sites/christinecarter/2017/05/01/marketing-to-millennial-moms-where-there-is-pain-there-is-profit/#3031b4e75201


 

 

The Opportunity 

Mamalode is a proven concept. We built the brand, business and conversation in a mid-sized 
market. With early support from audience, contributors and business sponsors, Mamalode 
quickly became a leader in our community-- business, parenting/family, media. There is a 
growing need and support for high quality, authentic content and powerful design. 

 

Industry Landscape 

Today’s parenting media is built to serve advertisers, not readers. It is focused on securing 
eyeballs and click-throughs, but lacking authenticity, connection and engagement. Online, 
much has been built on the personality of a single writer or celebrity or filled with ads and “how 
to” content produced by staff writers and designed to sell products and services to moms. In 
print, parenting content is quickly dated and focuses more on topical material moms would 
rather find via Google when they need it. There is a clear void in audience-focused content that 
can be creatively and strategically commercialized.  

 

Some other leaders in the content space include: ScaryMommy (digital storytelling, pop 
culture), Babble (digital resource), Mom.me (digital resource), Parenting (magazine).  

 

Competitive Advantages 

Mamalode has a stellar reputation. Moms trust Mamalode. Our focus has been first-person 
voices and experiences. We prioritize our audience-- in print, online and at our signature 
trademarked event, Mother’s Day Eve®. Our content is evergreen, universal and multi-platform. 
The brand that deploys Mamalode will have immediate access to content that drives 
engagement and loyalty. The trust we built via Mamalode will allow for creative expansion into 
other verticals such as food (i.e. Mamanomnom.com) and retail.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

III.              Management & Organizational Structure 

Our team focuses on vision, design and relationships, thus ensuring a consistently authentic 
brand.  

● Elke Govertsen, CEO/ Editor 
● Dori Gilels, COO / Publisher 
● Jo Yardley, Art Director 
● Hannah-Laura Henderson, Social media manager  
● Tori Roberts, Managing Editor 
● Leland Buck, Digital Director 

 

Structure: 

● Publisher: Runs the business 
● Editor: Vision of the magazine/website 
● Managing Editor: Connection with all contributors, manages submission platform 
● Art Director: graphic design of the brand, and the products 
● Social Media Manager: Maintains conversation on the platforms as well as promotion of 

Mamalode products  
● Digital: IT function of website  

 

We have an established workflow, communication, submission platform and systems. This is a 
ready made, respected, turnkey operation. 

  



 

IV.              Financial Overview 

 
Mamalode is a proven concept in the world of parenting media and has become a growing 
repository for the most gutsy, heartfelt stories, perspectives and experiences in parenting today. 
Since 2009, venture risk associated with the launch and development of this brand and its 
traction across North America has been absorbed by the owners. Mamalode’s CEO, Elke 
Govertsen and COO, Dori Gilels co-own a majority interest in the company (each holding 
42.86%) with two other minority interest stakeholders (each at 9.52% and 4.76% respectively).  
 
Since the launch of the first magazine in 2009, Mamalode has generated $1M in revenue 
through the sale of print and digital advertising, sponsorships, partnerships, e-commerce and 
content marketing. Mamalode’s content (print, audio, events, video and digital), produced by 
some 1500 unique writers across the globe, and edited and designed by our staff, is pure, 
evergreen, authentic, sticky and regenerative. Each of our 4000 + curated feature stories have 
an estimated value ranging between $250- $500.  Mamalode’s print magazines generate 1

approximately $25K per issue in regional advertising and represent the most powerful brand 
alignment play for advertisers and the most compelling introduction to the brand for readers and 
writers. To date, we have published 27 editions.  
 
Mamalode developed a variety of unique and creative marketing opportunities for advertisers of 
all sizes, ranging from a single or series of print ads (see rate card in Appendix) to annual 
packages including digital advertising, event sponsorships and/or digital sponsorship. In 2015 
and 2016, Mamalode offered an annual exclusive Missoula Partners Program, which gave 
select businesses a presence in all brand activities for the calendar year (see program 
description in Appendix) at a rate of $1200/month or $14K annually.  
 
Nationally, we focused on month-long theme sponsors for our website. Mamalode also offered 
select businesses an opportunity to sponsor an entire edition of the local print magazine. 
Community Medical Center and Blue Cross Blue Shield of Montana, members of our Missoula 
Partner Program, each took advantage of this offer in 2016 and 2017 respectively. In these 
editions, the magazine was ad free except for ads on the inside front, inside back and back 
cover. Mamalode retained full editorial control of these magazines and worked with the sponsor 
to identify themes that aligned with marketing initiatives or company values.  
 

1 We feature premium, first person, user generated content at an estimated value ranging between $250- 
$500/story. This range, in part, depends on whether featured content is original or reprinted. Content 
solicited via iwriter.com ranges from $10-50 for a standard article, w/video $100-150 
(https://www.iwriter.com/pricing.php). Bloggers can charge up to $2500 per story for content marketing 
purposes (based on audience, promotion requirements, time invested, etc). We charged Hyland's 
Homeopathic $625 for each social media takeover (incl. writer recruitment, written and image-based 
content creation, promotion by writer, audience). Costco paid Mamalode $600 (or approx. $1 per word for 
a story in Costco Connection). 



 

The majority of Mamalode advertisers engaged in annual contracts to run print ads in all three 
our four editions of the magazine annually. In addition to targeted business exposure to 
Missoula’s families, our advertisers desired consistent brand alignment with Mamalode.  
 
Mamalode magazines are distributed free to readers via proprietary racks in dozens of Missoula 
businesses, doctors’ offices, public facilities, and events. Mamalode also provides magazines to 
Community Medical Center for distribution to every woman who delivers at the Women and 
Newborn Center. Mamalode also managed a subscription service for the magazine up through 
2015. At that time some 500 subscribers in all 50 states and 10 other countries paid to have the 
Missoula magazine mailed to them.  
 
As reflected in gross revenue figures on the 2017 profit and loss statement, Mamalode 
temporarily suspended local advertising sales and programs to focus on opportunities to 
develop strategic national partnerships and position for sale.  
 
 
 
 
 

 

 
 
 

 

  



 

V.  Appendices 
List of Assets 

Mamalode®  

“America’s best parenting magazine”-- Lisa Stone, Founder of BlogHer. Authentic, first person 

stories, user generated, fantastic design, range of voices. Over 1.9 Million readers since 

inception, purely organically. Loyal engaged superuser base of 25,000. Award winning (Addy 

awards, Best American Essays, Iris Award Nomination 2017) 

○ Website 

■ 3500+ curated, first person user generated stories 

■ Online submission platform 

■ Writers list 3000 strong 

■ Insights capabilities around honest stories 

○ Image Library 

■ 3000+ family-focused, custom images 

○ Print Magazine 

■ 27 Print editions of Mamalode 

■ Dadalode-- edition for dads 

○ Weekly email 

■ 5000+ subscribers, average open rate of 18% 

○ Podcasts 

○ Radio bits 

○ iPad Greatest Hits App (PDF reader)  

○ Social media 

■ Facebook 12,800 

● Groups 

○ Ambassadors group (“team mamalode” 142) 

○ Writers Group 515 

○ Local Group 

■ Instagram 

■ Pinterest 

■ Twitter 

■ Snapchat 

■ Youtube 



 

 
● Mother’s Day Eve ® Trademarked event has been licensed in over 100 communities 

across North America and also exclusive licenses with large, national women’s media 

company. 

● Facebook group of Mother’s Day Eve Event Planners 

● Branding 

● Other Events 

○ BURNING (mini)VAN (™)-- a Burning Man for moms-- part catharsis, part party, 

all Mamalode 

○ Mamalode’em up (™)-- Back to school events. 

Domains: 
Quiver of outlets for content and audience connection - community and retail opportunities. 

25+ related domains including: 

○ Mom.media 

○ Mamalode 

■ .com, .info, .tv, .mobile, .cn (CHINA) 

■ Mamalodemagazine.com 

○ MothersDayEve 

■ .com, .info, .tv, .mobile 

○ Mamanomnom.com (food site) 

○ Shitmomswant (retail, product reviews, transactional) 

○ Shitmomsneed 

○ Shitkidswant.com 

○ Mamalodeo.com -- our western themed event 

○ Mamalowdown.com  (a future place for the How-to articles) 

○ Dadalode.com / papalode.com   (for fathers) 

○ Kiddolode.com (for kids) 

○ Grandlode.com (granparents) 

○ Boomerlode.com (Baby boomers) 

○ Mamanomnom.com - Food site for moms (beta user generated recipe sharing 

and community) 

○ Mom.media - Could be a bundle of assets for a brand, individual or media 

company looking to build a robust, authentic and beautiful platform for 

http://www.mamalode.com/
http://mamanomnom.com/
http://mamalowdown.com/
http://papalode.com/
http://papalode.com/


 

mothers. This allows for pure content on one domain, food, dad-specific 

channel, product reviews, etc. on others. All intertwined, all supported by the 

trusted platform. 

 

Brands partners (content, sponsorships, events, initiatives): 

● One Campaign 
● Amy Poehler’s Smart Girls 
● Movember 
● Life is Good 
● Governor of MT 
● Blue Cross Blue Shield 
● Hylands 
● Nike 
● Blogher 
● Uber 
● Shinescout 
● Costco 
● Godaddy 
● State of Montana 
● Hilltop Public Solutions 
● Hasbro 
● Kids In The House 
● Good Men Project 
● Beyond Type 1 

 
Public Speaking /Public Recognition: 

● Adweek New York 
● C2 Montreal 
● The Girls Lounge 
● TEDx 
● HATCH 
● Fortune's Most Powerful Women Next Gen 
● Hasbro 
● BlogHer Entrepreneurs 
● Named as Origin Magazine's Top 100 Creatives 

 
Rights: 
Current copyright:  

● 2009- May 2013 First American (via Submittable) 

● 5/12/13- 8/10/15— Broad transferable and assignable license rights (via 

Submittable/Terms of Use) 

● 8/10/15— own rights and title to stories we paid for (via Submittable/Terms of Use) 



 

● 6/17 new ownership contract and adobe sign system in place 6/17 so that if we need 

additional rights we can get them once we have the clear story to communicate  

 
Terms of use as published on our site: 
Copy of terms of use on our site from May 2013 until this summer: 

https://docs.google.com/document/d/1nZcjazmeXKcOSYZmFOz4CdD1HTbhJ_LAn9Tt6IAxd9w/e

dit 

Newest terms of use: http://mamalode.com/legal 
 
Trademarks: 

● Registered Trademark: Mamalode 
● Secondary Registry Trademark: Mother's Day Eve (may be sold separately from 

Mamalode) 
 
Code: 
Website built on a wordpress platform with custom code by Lux Media (creators of the Grio). 

Lux is not responsible for other people's legal issues and they retain IP in the event of a sale - 

they 'branch' the code for the buyer. 

  

https://docs.google.com/document/d/1nZcjazmeXKcOSYZmFOz4CdD1HTbhJ_LAn9Tt6IAxd9w/edit
https://docs.google.com/document/d/1nZcjazmeXKcOSYZmFOz4CdD1HTbhJ_LAn9Tt6IAxd9w/edit
https://docs.google.com/document/d/1nZcjazmeXKcOSYZmFOz4CdD1HTbhJ_LAn9Tt6IAxd9w/edit
http://mamalode.com/legal
http://mamalode.com/legal
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“America’s best parenting magazine”
– LISA STONE CEO BlogHer

“mamalode supports community by giving voice to a non-sensationalized, 
authentic vision of a possible world.  It is the change we want to create.”

- TOM MCMAKIN President - Profitable Ideas Exchange,  
author of Bread & Butter

“I was totally, completely blown away by Elke and what  she and her gang have 
created at mamalode. It’s a great  example of bootstrapping a startup in a 
town off the beaten path, just going for it, and building a real company.”

- BRAD FELD VC -The Foundry Group,  
author of  Venture Deals, Do More Faster and Startup Communities

“Elke’s passion for building and expanding this magazine is palpable. She has a 
lot of soul, and the purposeful choices she’s made in hiring writers, selecting essays 
and photographs, incorporating readers’  opinions and beliefs—that soul reflects in 
every aspect of mamalode.”

- KELLE HAMPTON NYT Bestselling author of BLOOM,  
award winning blogger and mamalode’s first paid subscriber 

“I expect that (mamalode) will create a significant  national media presence…
And it didn’t get its start at Stanford, or through an   A round. But rather through a 
belief in celebrating the most important people in our families – and our economy.”

- JIM NICOLS Ad-tech

“If there is a viable print model for the future, Elke might have discovered (or 
reinvented) it: Publish with passion on a subject your readers care deeply about. 
mamalode shows what 21st century publishing can be.”  

 – BARBARA KUHR

“Elke is the anti-Huffington – instead of aggregating the best of print onto the 
web, she’s aggregating the best of the web into print – with the potential to move 
quickly from hyper-local Missoula to a hyper-national audience.”  

– JOHN PLUNKETT
Plunkett+Kuhr Designers
WIRED magazine’s founding designers &  mamalode advisors

WWW.mamalode.COM     (406)531-0535     ELKE@mamalode.COM



“Elke magnifies and illuminates my experience as a mom. Her content is unique 
and authentic like she is. She has true north instincts.”

-LIZ MARCHI—Frontier Angel Fund, Innovate Montana

“As an entrepreneur and parent I understand the challenges of finding a 
community that provides an honest exchange of good information. mamalode 
espouses this mission in an authentic way that is much needed in today’s marketing 
driven, superficial world. I’m thrilled to help expand via new channels and spread 
their message to a wider audience.”

– ROB IRIZARRY former Director of Product Development, RightNow Technologies

“I have wtched mamalode grow, and recently become an advisor and 
consultant for strategy and branding. I see the momentum and traction and look 
forward to the future. As a native of Montana who now resides in San Francisco, 
I’ve seen many entrepreneurs come and go - Elke and her team are exceptional.” 

– JOHN STONE Stone Group

“1) Quality of writing, and attention to excellence in all aspects of the business, 
allow the whole product to shine. 2) Savvy attention to social media and other 
new media distinguishes them, particularly in publishing. 3) Culture created by 
the mamalode team, including their values and beliefs about innovation, being 
lean, paying attention to their customers, responsiveness, and commitment are 
indicators of success.”

 – JAKKI MOHR Professor of Marketing, University of Montana, 
author of Marketing of High-Technology Products and Innovations

“I’m a good jockey, this is a great bet,  
mamalode is a huge opportunity”

 – ELKE GOVERTSEN

WWW.mamalode.COM     (406)531-0535     ELKE@mamalode.COM



WWW.mamalode.COM     (406)531-0535     ELKE@mamalode.COM

91%
of women say they think advertisers 
do  not understand them

2/3
of consumer wealth in America will be-
long to women within the next decade

85%
of purchases and purchase  
influencers are made by women

50%
of products typically marketed 
to men are purchased by women

$7 trillion
is contributed by women in the United States in consumer and business spending

market

the power of moms

1 Moms represent a $2.4 trillion market

2 55% of active (daily) social media moms 
said they made their purchase because of a 
recommendation from a personal review blog

3 18.3 million Internet users who are moms 
read blogs at least once a month

4 In 2014, 63% (nearly 21 million) of all 
online moms will read blogs

5 Moms mention brands an average of 73 times 
per week compared with just 57 times per week 
among males

6 77% of mom bloggers will only write about 
products or brands whose reputations they 
approve of, and another 14% will write about 
brands or products they boycott

7 90% of moms are online vs. just 76% of women 
in general

8 64% of moms ask other mothers for advice 
before they purchase a new product and 63% of 
all mothers surveyed consider other moms the 
most credible experts when they have questions
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“Mamalode found me when I needed the wisdom of other mothers and women the most. As 

a SAHM of two rambunctious young boys in rural Maine it is not a stretch to say that I 

become unhinged without the influence and strength of other Mama's. Good writing, 

especially about motherhood, is not always easy to find and so I am a huge fan of 

Mamalode.”  Sarah Cottrell, Winterport, Maine

“I met Elke at Write Doe Bay 2014. Her passion helped me to see that getting published is 

possible.” Tricia Anderson, Algonquin, Illinois

“I discovered Mamalode on a Google search and I loved the mix of stories and the way that 

motherhood is celebrated and shared on your site. I would love to be able to contribute 

some of my own writing to it in the hope of inspiring other mothers and putting a smile on 

their faces.” Lisa Maltby, Sheffield, South Yorkshire, United Kingdom

“I just got my first Mamalode check in the mail. I pranced around the house, waving it in the 

air while yelling, “I’m a REAL writer!” Maggie Jones, Waterville, Washington

“I've enjoyed working with you so much, I thank you for all of the great opportunities 

you've given me.” Chrissy Howe, Brattleboro, Vermont

“I have been reading Mamalode for quite some time and love the fresh format and the high 

quality of writing. Many of my colleagues and friends have had pieces appear and it makes 

me proud that Mamalode recognizes their talent and honest voices.” Allison Carter, 

Chapel Hill, North Carolina

 “I love me some Mamalode!” Sherri Kuhn, Livermore, California

“I found Mamalode when I went looking for writing by and about parenting, and I'm happy 

to have found you!” Sonia Greenfield, San Pedro, California

“I thought I was a Mamalode fan, but after spending the weekend reading every issue of 

Mamalode printed it’s more than a “fan.” Mamalode makes me want to write more, create 

more, hug my children more, embrace more opportunities. 

Makes me feel connected and understood. Makes me feel compassion. Makes me want to 

move to Missoula, which is kind of a big deal for this suburban, urban-craving loves to get 

lost in a crowd of commuters type person. 

Mamalode is art. Mamalode is inspiration.

I am more than a fan.  Mamalode I think I love you.”



Angela Smith Youngblood Rochester, Michigan 

“Mamalode is one of my favorite sites to read. I enjoy reading about the small moments that 

make motherhood special, the ones that cause me to pause and appreciate everything I 

have.” Angela Amman, Rochester Hills, Michigan

“I’m selective about the media I consume...Mamalode is always "in the big part" (where the 

steak goes) on my daily sectional plate!" Kim Prior

“Seeing my name printed in the "Because I Said So" section of Mamalode helped me decide 

to change my major. I'd just moved to Missoula as a transfer student, somewhat settled 

with a Sociology major. Being here fulfilled a 6-year-long dream, but I couldn't take that 

final jump, and enroll in the writing program. I'd deemed it too impractical. I mean, a single 

mom pursuing an art degree? Then, there it was. My name. In print. I wrote something 

worth reading. I wrote something other people would read on a large scale: at home, in 

bed, on the couch, or in waiting rooms. It may have been a little blip in a local magazine, but 

the smallest pebbles create big ripples, too. I'm now a senior in the Creative Writing 

program at the University of Montana and an MFA hopeful. I'm grasping to and pursing my 

dreams. I hope my daughter learns to do the same." Stephanie Land
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Mamalode
PROFIT AND LOSS

January 2015 - December 2017

JAN - DEC 2015 JAN - DEC 2016 JAN - DEC 2017 TOTAL

Income

Contracted Payment Schedule 45,250.00 45,824.00 8,400.00 $99,474.00

Custom Digital 7,500.00 10,900.00 $18,400.00

Custom Publications 20,000.00 26,005.00 25,000.00 $71,005.00

Discounts Received -3,207.25 -4,440.00 -20.00 $ -7,667.25

Events 24,699.82 2,252.00 $26,951.82

Licensing & Royalties $0.00

Mother's Day Eve Licenses 60.00 $60.00

Total Licensing & Royalties 60.00 $60.00

Merchandise 129.00 $129.00

Other Income 1,352.17 $1,352.17

Grant Income 998.00 $998.00

Miscellaneous 45.33 9,092.42 3,050.00 $12,187.75

Sponsored Programs 38.80 $38.80

Total Other Income 1,082.13 10,444.59 3,050.00 $14,576.72

Print Revenue 20,639.17 36,041.73 11,750.00 $68,430.90

Advertising 3,580.00 2,461.51 $6,041.51

Total Print Revenue 24,219.17 36,041.73 14,211.51 $74,472.41

Refund 153.28 10.64 $163.92

Services -0.56 600.00 $599.44

Website Revenue 124.51 297.33 $421.84

Advertising 5,136.46 4,644.78 0.00 $9,781.24

Sponsorship 3,000.00 7,000.00 $10,000.00

Website paybump 65.76 $65.76

Total Website Revenue 8,326.73 11,942.11 0.00 $20,268.84

Total Income $120,559.60 $135,722.15 $62,152.15 $318,433.90

Cost of Goods Sold

Production and Supplies Costs 5,402.65 $5,402.65

Subcontracted Services 42,943.25 840.00 $43,783.25

Photographer Expense 700.00 1,960.00 1,285.72 $3,945.72

Writers Expense 1,050.00 3,225.00 885.00 $5,160.00

Total Subcontracted Services 44,693.25 6,025.00 2,170.72 $52,888.97

Total Cost of Goods Sold $50,095.90 $6,025.00 $2,170.72 $58,291.62

GROSS PROFIT $70,463.70 $129,697.15 $59,981.43 $260,142.28

Expenses

Amortization Expense 333.66 4,000.00 $4,333.66

Bank Service Charges 1,642.80 299.42 70.45 $2,012.67

Business Licenses and Permits 160.00 62.00 180.00 $402.00

Taxes 30.00 20.00 $50.00

Total Business Licenses and Permits 190.00 82.00 180.00 $452.00

Client Gifts 200.00 $200.00

Computer and Internet Expenses 107.94 406.98 $514.92
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JAN - DEC 2015 JAN - DEC 2016 JAN - DEC 2017 TOTAL

Conferences & Training 998.00 798.00 $1,796.00

Custom Publication Expense 171.86 300.00 $471.86

Depreciation Expense 358.16 926.74 $1,284.90

Design 32,500.00 20,500.00 $53,000.00

Dues and Subscriptions 1,656.79 1,637.01 2,246.80 $5,540.60

Editorial Management 14,400.00 7,200.00 $21,600.00

Event 947.70 346.11 $1,293.81

Burning Mini Van 184.21 184.80 $369.01

Learn As You Go 75.00 $75.00

Let Them Learn 120.21 $120.21

Mamalode Em Up 109.00 117.00 $226.00

Miscellaneous 2,111.36 350.00 -3.49 $2,457.87

Mother's Day Eve 485.52 1,000.00 $1,485.52

Food 99.98 $99.98

Total Mother's Day Eve 585.50 1,000.00 $1,585.50

Motherhood Outloud 2,211.27 32.35 $2,243.62

Total Event 6,269.25 2,105.26 -3.49 $8,371.02

Fuel Expense 34.20 $34.20

Insurance Expense 4,539.21 4,094.30 3,357.12 $11,990.63

Business insurance 261.09 $261.09

Work Comp Insurance 248.61 $248.61

Total Insurance Expense 4,787.82 4,094.30 3,618.21 $12,500.33

Interest Expense 3,898.64 7,906.17 1,096.58 $12,901.39

Marketing & PR 3,413.46 12,336.60 7,795.99 $23,546.05

Meals and Entertainment 480.32 567.10 603.67 $1,651.09

Merchandise expense 61.00 12.00 $73.00

Miscellaneous Expense 529.43 1,570.00 2,200.00 $4,299.43

Office Supplies 176.81 953.43 1,731.65 $2,861.89

Parking 9.50 14.50 $24.00

Paypal / Square Fees 443.80 456.83 $900.63

Payroll Expenses 15,398.52 54.99 $15,453.51

Company Paid Payroll Taxes 1,081.09 $1,081.09

Total Payroll Expenses 16,479.61 54.99 $16,534.60

Penalties & Late Fees 39.00 87.95 $126.95

Postage and Delivery 1,923.32 1,791.40 306.89 $4,021.61

Printing and Reproduction 21,101.49 15,014.82 $36,116.31

Professional Fees 438.79 185.39 $624.18

Accounting 2,400.00 2,400.00 2,400.00 $7,200.00

Legal 2,400.00 1,000.00 250.00 $3,650.00

Total Professional Fees 5,238.79 3,585.39 2,650.00 $11,474.18

Rent Expense 6,405.00 8,329.50 17,157.00 $31,891.50

Repairs and Maintenance 8.49 80.91 227.80 $317.20

Sales 1,037.69 $1,037.69

Sales Commission 3,910.50 $3,910.50

Travel Expense 462.65 4,393.89 -720.80 $4,135.74

Website 60.00 30.00 94.47 $184.47

Service Subscriptions 103.48 8.20 77.95 $189.63

Website Management 1,386.36 193.04 1,011.74 $2,591.14

Website Writers Expense 3,670.00 4,680.00 4,080.00 $12,430.00
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JAN - DEC 2015 JAN - DEC 2016 JAN - DEC 2017 TOTAL

Total Website 5,219.84 4,911.24 5,264.16 $15,395.24

Workshop Expense 1,020.00 $1,020.00

Total Expenses $62,169.50 $128,083.28 $94,098.38 $284,351.16

NET OPERATING INCOME $8,294.20 $1,613.87 $ -34,116.95 $ -24,208.88

Other Income

Interest Income 1.04 3.31 2.33 $6.68

Rent Income 9,705.00 $9,705.00

Total Other Income $1.04 $3.31 $9,707.33 $9,711.68

Other Expenses

Guaranteed payments 1,200.00 9,744.50 4,500.00 $15,444.50

Total Other Expenses $1,200.00 $9,744.50 $4,500.00 $15,444.50

NET OTHER INCOME $ -1,198.96 $ -9,741.19 $5,207.33 $ -5,732.82

NET INCOME $7,095.24 $ -8,127.32 $ -28,909.62 $ -29,941.70
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Mamalode
BALANCE SHEET

As of December 31, 2017

JAN - DEC 2015 JAN - DEC 2016 JAN - DEC 2017

ASSETS

Current Assets

Bank Accounts

Farmers checking 8.00 8.00

First Interstate - 1400985659 3,839.83 -869.60 575.08

First Interstate - TMTI 0.00 0.00 0.00

PayPal 1,212.56 101.11 -518.89

Savings 1,293.57 11,546.88 249.21

Square Account 0.00 0.00 452.25

Tinypass 0.00 0.00 0.00

We Trade Account 1,223.39 0.00 0.00

Total Bank Accounts $7,569.35 $10,786.39 $765.65

Accounts Receivable

Accounts Receivable 21,392.06 9,901.50 -2,500.00

Total Accounts Receivable $21,392.06 $9,901.50 $ -2,500.00

Other Current Assets

Undeposited Funds 0.00 0.00 0.00

Total Other Current Assets $0.00 $0.00 $0.00

Total Current Assets $28,961.41 $20,687.89 $ -1,734.35

Fixed Assets

Accumulated Depreciation -1,330.16 -2,256.90 -2,256.90

Furniture and Equipment 3,647.41 3,647.41 3,647.41

Total Fixed Assets $2,317.25 $1,390.51 $1,390.51

Other Assets

Accum Amortization -1,055.66 -5,055.66 -5,055.66

Goodwill 60,000.00 60,000.00 60,000.00

Total Other Assets $58,944.34 $54,944.34 $54,944.34

TOTAL ASSETS $90,223.00 $77,022.74 $54,600.50

LIABILITIES AND EQUITY

Liabilities

Current Liabilities

Accounts Payable

Accounts Payable 0.00 0.00 0.00

Total Accounts Payable $0.00 $0.00 $0.00

Credit Cards

Capital One Card 1,532.20 1,050.73 42.00

Total Credit Cards $1,532.20 $1,050.73 $42.00

Other Current Liabilities

FIB LOC 0.00 0.00 0.00

FSB Loan 34,500.72 57,185.71 49,425.35

FSB LOC 22,803.05 13,501.47 28,172.94

Payable to Partners 15,705.83 6,310.83 6,310.83
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JAN - DEC 2015 JAN - DEC 2016 JAN - DEC 2017

Payroll Liabilities 0.00 0.00 0.00

FED WTH 0.00 0.00 0.00

FICA - CO 0.00 0.00 0.00

FICA - EMP 0.00 0.00 0.00

FUTA 81.87 0.00 0.00

STATE WTH 0.00 0.00 0.00

SUTA 0.00 0.00 0.00

Total Payroll Liabilities 81.87 0.00 0.00

Prepaid Subscriptions Revenue 0.00 0.00 0.00

The Main Thing Is Payable 60,401.33 76,737.28 77,322.28

Unearned Advertising Revenue 0.00 0.00 0.00

Total Other Current Liabilities $133,492.80 $153,735.29 $161,231.40

Total Current Liabilities $135,025.00 $154,786.02 $161,273.40

Long-Term Liabilities

Loan 24,865.31 0.00 0.00

Total Long-Term Liabilities $24,865.31 $0.00 $0.00

Total Liabilities $159,890.31 $154,786.02 $161,273.40

Equity

704(b) Adjustment - Dori -165,400.00 -165,400.00 -165,400.00

704(b) Adjustment - Elke -269,804.00 -269,804.00 -269,804.00

Capital  - Dori 180,795.38 180,795.38 180,795.38

Capital - 43,102.45 43,102.45 43,102.45

Capital - Elke 181,129.48 181,129.48 181,129.48

Capital - Leland 55.55 55.55 55.55

Investor Contribution 0.00 0.00 0.00

Members Equity -46,641.41 -39,514.82 -47,642.14

Opening Balance Equity 0.00 0.00 0.00

Owner Contributions 0.00 0.00 0.00

Owners Draw 0.00 0.00 0.00

Net Income 7,095.24 -8,127.32 -28,909.62

Total Equity $ -69,667.31 $ -77,763.28 $ -106,672.90

TOTAL LIABILITIES AND EQUITY $90,223.00 $77,022.74 $54,600.50



 

 

 

SEE LISTING AGENT,  

JULIE GARDNER  

AT (406)532-9233  

OR  

JGARDNER@ERALAMBROS.COM  

FOR MORE INFORMATION. 

 

THANK YOU! 

www.JulieGardnerProperties.com 




