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Disclaimer & Confidentiality Notice
This Information Memorandum contains information and data given in good 

faith to SaleAway.co by the sellers of the named website/business/asset. 
Prospective buyers should conduct their own, independent inspection and 

due-diligence of this business. SaleAway does not provide any warranty, 
expressed or implied, regarding the validity or accuracy of the information 
presented herein. SaleAway disclaims any liability in result of any direct or 

consequential loss or damage which may result from acting upon this 
information. The information contained in this prospectus and any 

attachments is confidential and may be the subject of legal, professional or 
other privileges. Any duplication or distribution without the written consent of 

SaleAway.co is strictly prohibited. You are not authorized to disclose, 
distribute, or copy any information contained herein.
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Executive Summary
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Asking Price:

$75,000
Revenue (12-months)

Net Income (12-months)

Founded

Monetization

Time Commitment

$406,868

$72,384

May 2018

eCommerce

21 hours/week

FitGirlsLand.com

FitGirlsLand is a Shopify eCommerce store focused on selling anti-cellulite leggings 
and other activewear products for females.

The business competes in the industry by focusing on offering comfortable leggings at 
low prices, which caters to consumers who are looking for affordable products and not 
looking to spend $100 on high-end branded leggings.

Traffic and sales are primarily driven by Facebook and Instagram ads. Products are 
fulfilled from a manufacturer in China who provides all of the new product designs and 
handles all fulfillment and shipping. Products have FGL’s brand printed on them and 
the company also includes flyers in their packaging to encourage repeat customers.

Customer service is outsourced to a VA. The owners primary responsibilities are 
sending the order lists to the supplier on a daily basis, uploading tracking info to 
Shopify, and managing the ad campaigns. All of these tasks can be outsourced for a 
relatively low cost which would result in this business requiring less than 5 hours per 
week to manage.

The seller is looking to exit this business as he has a handful of other eCommerce
stores and is looking to free up some of his time to work on his other projects.

Investment Merits
• Branded products at affordable prices

• Fully outsourced fulfillment and customer service

• History of successful paid advertising

• Consistent month to month sales

• Opportunity to become completely passive



Traffic Stats
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Profit & Loss
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Income/Sales May June July August September October November December January February March April Total

FGL™ - Anti Cellulite Leggings $5,857 $53,110 $18,377 $24,153 $40,435 $23,033 $13,186 $29,873 $37,951 $18,980 $25,302 $47,689 $337,944

FGL™ - Anti Cellulite Jumpsuits - $4,536 $3,581 $2,525 $899 $880 $597 $525 $437 $215 $210 $460 $14,864

High Waist Elastic Workout $706 $372 $631 $791 $651 $374 $587 $596 $67 $362 $472 $5,610

Other products $339 $2,469 $1,299 $2,093 $3,849 $2,938 $3,727 $6,118 $9,247 $4,240 $5,395 $6,735 $48,451

GROSS REVENUE $6,197 $60,820 $23,630 $29,401 $45,974 $27,502 $17,884 $37,102 $48,231 $23,502 $31,269 $55,355 $406,868

Cost of sales Total

Dropsihp Fulfillment $1,624 $17,123 $6,612 $8,873 $19,203 $10,260 $6,631 $15,288 $19,930 $9,632 $12,516 $26,340 $115,177

Refunds and Returns $0 $154 $140 $155 $100 $72 $105 $51 $146 $240 $259 $188 $10,888

Shopify Transactions fees $66 $753 $229 $271 $385 $155 $175 $353 $443 $230 $299 $502 $3,862

Payment Processing Fees $211 $2,068 $803 $1,000 $1,563 $935 $608 $1,261 $1,640 $799 $10,678

TOTAL Cost Of Sales $1,901 $20,098 $7,784 $10,298 $21,251 $11,422 $7,519 $16,953 $22,159 $10,901 $13,074 $27,030 $140,604

Operating Expenses Total

Advertising $3,531 $29,520 $10,365 $13,256 $19,230 $12,383 $6,348 $12,900 $14,252 $7,911 $11,789 $15,359 $129,697

Salaries $330 $330 $330 $330 $330 $330 $330 $330 $330 $330 $330 $330 $3,960

Subscriptions $29 $142 $252 $303 $325 $332 $326 $327 $327 $314 $317 $295 $2,677

TOTAL OP. EXPENSES $3,890 $29,992 $10,947 $13,889 $19,885 $13,045 $7,004 $13,557 $14,909 $8,555 $12,436 $15,984 $136,334

NET PROFIT* $406 $10,730 $4,898 $5,213 $4,838 $3,036 $3,361 $6,592 $11,163 $4,046 $5,759 $12,342 $72,384

2018 2019



Shopify Revenue Proof
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Marketing & Advertising Q&A
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What marketing strategies have been the most successful for the company?
Since the industry is primarily dominated by big brands, our approach is to compete on price and offer the lowest cost activewear and leggings. The low price strategy is working 
extremely well as it caters to the consumers who aren’t looking to spend $100 on big brand products. We also include flyers in the packaging that offers discount codes on the 
next order which has been great for increasing the number of repeat customers we have.

What paid advertising are you using?
Our sole focus has been on paid advertising and we are primarily using Facebook Ads.

What is the average customer acquisition cost?
The average acquisition cost is approximately $9.

How is the email marketing list being utilized?
We have automated sequences running on autopilot, such as abandoned cart recovery. We also have a post-sale email sequence focusing on upsells. Additionally, we send 
promotional emails out once we release a new product, and have follow-up emails asking for product reviews post-sale.

What marketing opportunities are there that you haven’t been using?
I think the best avenue for growth is using influencers, Instagram for example, who can help grow the business through their reviews and shout outs on their social profiles.



Order Fulfillment & Logistics Q&A
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Does the business handle any physical inventory?
No, everything is being outsourced and fulfilled through our manufacturer in China.

Do you provide the product design or is that outsourced?
Our manufacturer provides us with all of the new designs, which are exclusive and only for our brand. They do not sell our products to other buyers.

What is the return rate on products? How are these handled?
Our return rate is extremely low, less than 2%. The reason returns are so low is because the product has a low price so a lot of consumers don’t want to deal
with the hassle of returning a product. If a customer would like a return, we provide them with the suppliers return address and issue a refund once we have a
tracking number.

Walk us through the order fulfillment process.
We start by exporting the order list from Shopify as a .csv on a daily basis and send this to the supplier. The supplier then creates an invoice on the Aliexpress
platform where we then pay for the products. The supplier prepares the products, prints our logo on it, and prints the promotional flyer we insert into the
packaging. Fulfillment through the supplier only takes 1-2 days and then we get a shipment tracking number for each order. We organize the tracking numbers
and upload them to Shopify which notifies the customer the order has shipped and provides them the tracking number.

What are the average shipping costs?
We provide free shipping for our customers, but shipping from the supplier averages $3.50 which is included in the suppliers product price.

How long does it take for the customer to receive the product once its shipped?
Shipping times depend on customer location, but average 10 days.



Products Q&A
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How many products does the business currently sell?
We currently sell approximately 15 products, but we only advertise on the anti-cellulite leggings – the rest of the products are used as upsells. We add products and remove 
them from time to time depending on the new products the manufacturer designs for us. 

Do the products have any proprietary advantage? Why are they better than the competition?
Our price point is our main advantage. Our products are very comfortable and it’s difficult to find comfortable leggings at cheap prices. Our designs are also
unique.

Are there opportunities to expand the product line?
Yes, our manufacturer provides us with a few new designs per month which we will test out on the store.

Do you have a breakdown of profit margin by product?
Yes, I have it for our best-selling products:
• FGL™ - Anti-Cellulite Leggings: 57,8%
• FGL - V Shape leggings: 61,6%
• FGL™ - Anti-Cellulite Jumpsuits: 76%
• PUSH UP TEXTURFLEX BRA: 68,5%
• High Waist Elastic Workout Leggings: 69,5%
• Geometric Pattern Leggings: 68%
• FGL – Anti-Cellulite Shorts: 70%



Responsibilities & Transaction Q&A
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How many hours per week do you spend on the business?
I spend approx. 21 hours per week on the business, primarily sending orders to the supplier, uploading tracking information for orders, and managing all of the advertising 
campaigns. Most of this can be outsourced at a cheap price. 

Do you outsource any of the day to day work?
Order fulfillment is handled by the manufacturer for free, and I pay $330 per month for the customer service to be outsourced to a VA. These relationships will
continue with the new owner.

How is customer service handled and what is daily volume?
This is outsourced to a VA. We have a Google Sheet that we use to organize and handle all of the customer service issues. This is sent to the supplier to handle
any issues with defective products or when the wrong size or color is sent. We receive approximately 10 customer service emails per day.

What assets are included in the sale?
Everything will be given to the new owner: the Shopify store, domain name, social media pages, supplier relationship, VA relationship, Facebook Ad account,
Google Ads account, Google Analytics account, and the store email account.

Are you willing to provide post-sale support to the new buyer?
Yes, I am willing to provide one month of support via phone, Skype, email, etc. until the new owner has mastered the operations.

Why are you selling the business?
I run a handful of other ecommerce stores and need to sell this one to free up some of my time to manage my other stores.



Request More Information
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Jake Mayock
Head of Acquisitions
(832) 865-5063
Skype: jake.mayock
Jake@SaleAway.Co

If you would like to request more information or have a walkthrough
of analytics, profit and loss numbers, or any other information regarding 
the business, please reach out to us directly. 


